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New orders drag down Australian manufacturing
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Territory’s advanced manufacturing industry
gets boost with new digital printing investment
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Australia’s manufacturing industry continui y

i per deciine in new 319 Build unveils $40M Robotics and Advanced
el i Manufacturing Centre at Eagle Farm TAFE
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atellite SpIRIT now on its way to

B-led sateflite mission has passed tests
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The Queensland Government is pioneering workforce training for the Fourth
Industrial Revolution with the launch of the 340 milkon Robotics and Advanced
Manufacturing Centre at Eagle Farm TAFE, an initiative under the Big Build
praject
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Top News

Australia's landmark Mational Skills Agreement to boost
sovereign training capabilities

Australia’'s Mational Cabinet has finalised the Natonal Skills
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Beyond the factory floor: Rethinking e-
commerce to revolutionise B2B
dynamics
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Thie manufacturing and distribution sectors have wradrionally been ilow 10 3d0pt business-10-business
(B2B) #-commerce, but this drastically changed in the wake of the pancemic,

From being 8 crisis response of buyers and seliers during the pasdemic ackdowns, BIB ecommence in
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Adobe Commerce’s 2023 BIB Commantd Orowth Strategisd Surviy has fousnd that mest mahufBctshen
and distributors have moved past thair iaitiel investmaents in B2E e-commarze. To these business
players. it is no longer & queation of whether 10 imvest in digital, but rathes how to invest and overcome
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Beyond the factory floor: How to
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Beyond the factory floor: E-commerce
at the pinnacle of digital priorities
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cent of all B28 sales by 2027— a significant spike



